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Great Ads. No one knows how. Everyone knows where.
We at Lürzer’s Archive curate outstanding print ads since over 30 years.
We worship creatives. And we publish them.

Key dates:
Issue
Deadline US/INT
Deadline German
Publication Date

1-2019
10. 1.
30. 1.
15. 2.

2-2019
6. 3.
26. 3.
12. 4.

2-2019
1. 5.
21. 5.
7. 6.

Mechanicals:
Formats
Single page: 205 x 285 mm
DPS: 410 x 285 mm
Bleed: Please allow for +3 mm bleed trim on all sides.
Inside cover page or first/last contents page: 200 x 285 mm
DPS inside cover page + first/last contents page: 400 x 285 mm
Inside cover pages: approx. 5 mm will be pasted over by the cover.

4-2019
2. 7.
24. 7.
9. 8.

5-2019
27. 8.
17. 9.
4. 10.

6-2019
21. 10.
12. 11.
29. 11.
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Origination as PDF data:
Preferred Adobe PDFx4 or PDFx1a
Mode: CMYK.
Fonts: fully embedded.
Output intent: ISOcoated_v2.
Coated FOGRA 39 and US Webcoated Profile may also be used since these are automatically converted to ISO Coated V2.
Yet please be aware that, in rare instances, slight deviations from the colors as captured in the original data may occur.
Minimum resolution: color and gray scale images: 300 dpi.
Optimum resolution: color and gray scale images: 450 dpi.
Bitmap/Line art resolution: 1200 dpi.
Using our job option facilitates lossless TIFF image compression.
Image compression: the quality of JPEG-compressed images depends on that of the origination material supplied.
Total color application: 330%.
Trim to be included in output.
Please place crop/register marks outside the bleed area!
Please submit spreads as 2-single-page PDFs (with a 3 mm bleed on each side)!
A true-color proof of the data as supplied should be produced using output intent ISOcoated_V2 if this is to be color-accurate.
The color range of RGB data cannot be fully attained using CMYK. For improved assessment, we therefore recommend that
data be supplied in CMYK. Output intents must be embedded if they are to be correctly converted.
Guidelines for the production of PDFs:
www.pdfx-ready.org (D+F), www.gwg.org (E)

Origination as open data:
eps, tif, psd, ai – together with all widely used application programs such as Adobe InDesign, Quark Xpress, Adobe Illustrator.
Please additionally supply all fonts used as zip or sit file, or convert them into paths.
Attach all images, logos and graphics used.
Resolution of original image size:
Minimum resolution: color and gray scale images: 300 dpi.
Optimum resolution: color and gray scale images: 450 dpi.
Bitmap/Line art resolution: 1200 dpi
For image adaptation, please use the ICC Profile ISOcoated_v2.
Open formats may require extra work on our part. Any such input will be billed to advertisers.
To avoid data errors, we ideally require a proof, print or soft proof for checking purposes.
Free download of color profiles: www.eci.org

Electronic file transfer:
Data can be made available to us easily per dropbox. No login and no third party programm required.
Please save in the folder of the issue in which space has been booked.
International issue: ads.i.luerzer.net

German issue: ads.g.luerzer.net

US issue: ads.u.luerzer.net
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Standard Terms & Conditions:
General and Supplemental Terms & Conditions Governing the Placing of Advertisements and Freestanding Inserts in Lürzer’s Archive Magazines, Books or Digital Media.
1. All business dealings conducted with Lürzer GmbH,
FN 221215 t, Keinergasse 29, A-1030 Wien, hereinafter the “Publisher,” shall be transacted solely and
exclusively subject to the General and Supplemental
Terms & Conditions (“T&Cs”) detailed below. These
T&Cs govern all current and future business relations
with the Publisher, even in instances in which no specific
reference to them is made. Provisions at variance with,
or complementing, these T&Cs – most notably an
advertiser’s own generally applying terms and conditions
or purchasing terms – shall be considered a part of
this agreement only where this is expressly confirmed
by the Publisher.
2. “Advertising order” as defined under these T&Cs
is an agreement made with an advertiser or any other
entity – hereinafter “Client” – that places an order to
publish one or several advertisements for distribution
in one of the Publisher’s print titles. “Freestanding
insertion order,” as defined under these T&Cs, is an
agreement made with the Client to place one or several
freestanding inserts for distribution inside the pages
of one of Publisher’s print titles. Within the context
of these T&Cs, both advertising and insertion orders
are referred to as “orders.”
3. All rates quoted by the Publisher shall be considered
conditional and subject to alteration unless expressly
termed binding. All orders placed by the contractual
partner shall not be deemed accepted until Publisher
has issued confirmation of the order to publish.
4. Publication of individual advertisements may be
deferred in instances in which an announcement to this
effect is made not later than the deadline for receipt of
advertising orders. In all instances, however, individual
advertisements shall be published not later than one
year after conclusion of the advertising contract. Where
an order grants the right to have several advertisements
published, the last such advertisement shall be published not later than one year after the originally scheduled date of appearance of the final advertisement.
5. Publisher’s rates shall be quoted in EUR (€) or
USD ($). Valued-added tax shall be added to the net
sum at the respective rate applying. Orders shall be
placed subject to the terms shown in the Publisher’s
Rate Card and in conformity with any discounts offered
therein, or as individually agreed – and until such
time as discounts may be revoked. Agreed discounts
shall be granted only if Client complies with payment
deadlines (cf. T&C item 17). In the event that Client
is in default, all and any discounts shall be forfeited.

9. Publisher shall, in compliance with its own objectively
grounded principles, reserve the right to refuse to
publish advertisements, either in whole or in part, on
account of their content, provenance, technical form or
format, in the event that such content violates applicable laws, or the publication thereof conflicts with the
Publishers’ own interests. This shall also apply in the
case of advertisements submitted through local offices
or agencies, or advertising sales representatives.
Orders for freestanding inserts shall be considered
binding only following submission of a sample and
subsequent approval thereof by the Publisher. Freestanding inserts which, on account of their format,
layout or design, may suggest to readers that they form
part of the newspaper or magazine, or which contain
third-party advertisements, shall not be accepted.
Client shall be advised without undue delay that an
advertisement has been rejected.
10. The printing materials required to execute advertising and/or freestanding insert orders must, at the
very latest, reach the Publisher by the respective
deadline for origination and printing materials. All
deadlines are shown in the Rate Card, and Client
shall also receive notification thereof together with
the confirmation of the order. The timely submission
of suitable, error-free origination is the responsibility
of the Client. Publisher shall accept no liability for
unsuitable data or for situations in which the subject
of the advertising order fails, upon appearing in the
printed title, to comply with Client’s (digital) expectations. Only through the furnishing of a color-accurate
proof – to be requested and paid for separately by the
Client – can Client be certain that the printed product
will satisfy expectations in terms of color reproduction.
To replace obviously unsuited or damaged origination,
Publisher shall request substitute printing materials in
the event that exchange of such printing materials can
be effected prior to the respective closing deadline. All
detrimental effects deriving from the delayed delivery
of appropriate, error-free printing materials and/or
freestanding inserts shall be the liability of the Client.
11. In the event that no printing materials, or no suitable
print materials and/or freestanding inserts, be supplied
by the final deadline, an earlier advertisement booked
by the Client or, where Client has not previously placed
any orders, a Publisher’s house advertisement shall
be printed. In such an instance, this shall be without
prejudice to the Client’s obligation to pay the agreed
rate for the advertisement.

12. Publisher guarantees, subject to the feasibility of
achieving this with the printing materials as supplied,
6. In the event that an order fails to be executed for the standard level of print quality customary in the title
reasons beyond the control of the Publisher, Client shall, in which the advertisement appears.
without prejudice to any further legal obligations, be
required to pay the full sum due in respect of the order, 13. Client shall, in the event that the advertisement
and to refund to the Publisher the difference between be printed, either in whole or in part, in unreadable,
the discount previously granted and the discount incorrect, or incomplete form, be entitled to demand that
due on the actual volume of space bookings made. an error-free replacement advertisement be published
Refunds shall not be required in the event that such in one of the two forthcoming issues of the print title,
non-fulfillment is due to force majeure or acts of God providing that the purpose and intent of the advertisement were hereby impaired. Where Publisher fails to
within the Publisher’s own sphere of risk.
print the replacement advertisement in either of the
7. Orders for advertisements and freestanding inserts two subsequent issues of the print title, or where
that Client declaredly wishes to have published in a the replacement advertisement is once again flawed,
specific issue, specific edition, or in specific positions Client shall be entitled to demand a reduction in the
within the print title must be received by Publisher rate payable at a level commensurate with the degree
in good time for the Client to be advised, ahead of to which the purpose and intent of the advertisement
the deadline for advertising orders, that the order were impaired, or, in the event of full and complete
cannot be executed in aforesaid manner. Classified impairment of its purpose and intent, to demand that
advertisements shall be printed in their respective the advertising order be annulled.
section or category without any specific agreement
to this effect being required.
14. Publisher shall be required to pay damages only in
instances in which it can be shown to have acted willfully
8. Advertisements which, on account of their editorial- or to have displayed gross negligence. Damages claims
style layout and design, are not distinguishable as in respect of indirect damages, lost profits, interest
advertisements shall be labeled “Advertisement” rate losses, non-realized savings, consequential or
by the Publisher.
pecuniary losses, damage to property, and third-party

claims are excluded. Damages claims in respect of
impossibility of performance or delayed performance
shall be limited to a sum equivalent to the amount
Publisher can reasonably foresee as being required
in order to pay compensation, and this sum shall not
exceed the rate paid by Client to publish the advertisement or freestanding insert.

shall be replaced by the statutorily appointed place
of jurisdiction.
22. All orders placed, and all provisions of these T&Cs,
shall be governed solely by Austrian law under full
exclusion of any choice of law rules.

23. In the event that any one provision of these T&Cs
15. Publisher must be notified of all complaints not proves, either in whole or in part, to be legally invalid or
later than four weeks after publication date or receipt unenforceable, that shall not affect the legal validity of
all other provisions. Client and Publisher shall replace
of the checking copy.
the legally invalid or unenforceable provision with a
16. Color-accurate proofs shall be supplied at the legally valid, enforceable provision that comes closest
express requests of Client only, and may result in to meeting the intent and purpose of the invalid or
higher costs (e.g. shipping costs incurred), which shall unenforceable provision.
be charged to Client. Color-accurate proofs can be
requested only if print data is received at least two Publisher’s Supplemental Terms and Conditions of
weeks prior to the deadline for printing materials. Business
Client shall bear responsibility for the accuracy of the
proofs as subsequently returned. Publisher shall take a) Publisher’s T&Cs as detailed above shall apply
account of all errors and corrections received within analogously in the case of orders for tip-ons, bound-in
inserts, or technically customized advertising formats.
the period set when dispatching proofs.
Each and every order shall be considered legally binding
17. Outstanding amounts are to be remitted within only after written confirmation to this effect has been
the payment period shown in the confirmation of the issued by Publisher.
order, unless other payment terms, or advance payment,
have been agreed in individual instances. Where no b) Changes to the terms shown in the Rate Card shall,
payment date is shown in the order confirmation and from the date upon which these become effective, apply
no individual agreement has been reached, Client also to current orders, albeit not until the elapse of
shall be required to make payment not later than three four months after the announcement of such changes.
weeks after publication of the print title containing the c) In the case of newly formed client relationships,
advertisement that is the subject of the respective Publisher reserves the right to demand that advance
advertising order. Client shall be obliged to meet the payment be made by the closing date for advertising
payment terms irrespective of whether or not Client orders.
has hitherto received the respective checking copy.
d) Client shall bear sole responsibility for the content
18. In the event of overdue or agreed deferment of and legal permissibility of
payment, interest shall be charged at a rate of 1% per the copy and images made available to the Publisher in
month, a € 20 late payment fee applied and, where connection with the advertisement order. Most notably,
appropriate, collection costs of € 40 per transaction Publisher shall not be required to verify whether the
charged. Publisher also reserves the right to bill to advertisement infringes the rights of third parties.
Client all and any further costs incurred as a result Should, however, claims subsequently be brought
of the delayed payment. In the event of overdue against the Publisher on account of an unlawfully
payment, Publisher may suspend execution of the published advertisement, Client hereby undertakes
current advertising order until such time as payment to indemnify Publisher against all such claims, charges,
has been received, and demand advance payment and legal actions.
on all other items in the respective contract. Should
there be reasonable and well-founded doubts as to e) In the event of interruptions to business operations,
the Client’s ability to meet its payment obligations, force majeure, acts of God, labor disputes, confiscation,
Publisher shall be authorized, even during the term disruption to transportation links, general shortages
of an advertising contract, to make the publication of raw materials or energy and similar such events,
of further advertisements – irrespective of originally – affecting either the Publisher’s own operations or
agreed payment terms – contingent upon prepayment those of outside firms whose services Publisher relies
of all and any future sums due and the settlement of on to meet its contractual obligations – Publisher
shall be entitled to receive full payment in respect of
all and any still outstanding amounts invoiced.
the advertisements published in instances where 80
19. On request, Publisher shall furnish proof of per cent of the average number of copies of the title
publication together with the invoice. Depending on either sold or otherwise securely circulated over the
the scope and size of the order, Client shall be sent previous four quarters have been distributed. In the
clippings, tear-sheets, or copies of the entire publication event that the number of copies distributed falls short
in which the advertisement appeared. Where such of this figure, the invoiced amount shall be reduced
checking copies cannot be furnished, an authorized proportionately to the ratio between the number of
certificate shall be issued by the Publisher as proof guaranteed paid or securely circulated copies and the
that the advertisement appeared, together with details number actually distributed. Diminutions in circulation
of circulation and reach.
due to the events described in sentence 1 shall be
disregarded for the purposes of (21) of the T&Cs.
20. Costs arising in connection with the design, layout
and production of advertisements and freestanding f) The legal requirement to retain printing materials
inserts shall, where requested by the Client, or incurred supplied shall terminate three months after publication
due to substantial changes desired or and/or deemed of the respective advertisement, unless an express
acceptable by the Client, be billed separately together with agreement to the contrary has been made.
the cost of necessary corrections to the originally agreed
versions of the advertisement, and charged to Client. g) Receipt of more than two color templates, failure
to comply with delivery dates for printing materials, or
21. Place of performance and jurisdiction for all a wish for forms of print reproduction at variance with
advertisements is Vienna. It is hereby agreed that all Publisher’s standard practices may adversely affect
and any disputes arising out of advertising orders placed advertisement placement and print quality, yet such
shall be heard solely and exclusively by the relevant effects shall not be deemed grounds for complaints.
and competent court in Vienna, Innere Stadt district. Publisher reserves the right to charge all and any
For consumer cases, this agreed place of jurisdiction additionally incurred costs to the Client.

